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I. MOTIVATION

There is No Freewill…
· A Spiritualist

Financial Dailies flash headlines on questioning many a government policies on a regular basis. We, in various capacities as an entrepreneur, economic and non-economic manager of an industry, financial analyst or simply as an (individual) economic agent wonder: why government policies often run counter to our expectations on finding a suitable course of action for correcting economic problems so as to drive the economy towards economic progress. Whereas our expectations are formed based on our value judgments or what we perceive to be ‘good’ or ‘bad’. Fundamental to the formation of our expectations are our choices or desires.

Therefore, it is pertinent to ask questions such as, what are the determinants or the factors that influence our choice making process? How do we express our choices? And, how do they creep in our decision making process? For, if we can, how do we observe peoples’ choices? If so, stretching it further, are they measurable? So on and so forth.

In essence, economics precisely is the science of choice. Since our wants are unlimited but resources, both time and material, are scarce, we need to make certain choices at any given point of time. Economics helps us to understand the world better by making intelligent choices. as it deals with the allocation of scarce (limited) resources among alternative uses so as satisfy (unlimited) human wants.

Economics, both microeconomics and macroeconomics, provides basic principles for business practices. Specifically, microeconomics course provides a heuristic guideline for a critical scientific enquiry of conceptualizing the decision making process. Interestingly, amidst the sweeping changes occurring all round in the immediate economic environment, wherein the BUSINESS MANAGER playing an increasingly important role as a decision making economic agent, a good understanding of the nuances of MICROECONOMICS is sine qua non for the modern manager.

II. COURSE OBJECTIVES

Specifically, this course deals with an application of microeconomics principles methodologies to the business decision making process. It examines the factors underlying choices and preferences, demand and supply, behaviour of firms under various market structures and the role of price mechanism in the economy. This course is designed to introduce the potential business managers to the subject matter of economics, wherein various economic theories and quantitative methods can be applied to business decisions such as pricing, production, profit maximization and so on.

Specific objectives of the course are:

· To provide the students a conceptual framework for optimal decision making

· To improve analytical skills, quality of decision making and the ability to solve economic problems confronted by the firms

· To provide, by means of real life examples and work exercises, practical insights into the applicability of microeconomic theories in reality

( Pointer
E. A. - I, consciously makes an effort, just like any other course offered in B-Schools, to prepare managers for corporate sector. Obviously, it is neither intended to enable the business graduates for pursuing higher studies in the subject nor to produce economists out of them. Considering the heterogeneity of students, where most of them may not have undergone formal educations in economics earlier, various principles of microeconomics are taught, targeting at non-economics managers. Specific care will be taken to lower the students’ anxiety level without watering down the quality of the subject and its applicability.

III. TEACHING PEDAGOGY

· Mainly instruction through LECTURES based largely on the given REFERENCE TEXTBOOKS. I may also make use of some relevant material from other sources while preparing teaching notes, power point slides and transparencies.
· We may have our own opinions on different issues. Neither it is necessary for you to be congruence with my opinion nor do I expect you to be always. The objective is to trigger and push you to that level of critical limit where you begin to THINK and QUESTION.
· Critical yet constructive classroom discussion, participation, and novel attempt in conceptualising any relevant microeconomic issues are highly encouraged.
· In essence, a sincere PREREADING of the relevant chapters of the TEXTBOOK as per session plans is an ABSOLUTE MUST. In fact, an essential PREREQUISITE to follow the classroom discussion, for an active participation and answering the quizzes is HOW WELL PREPARED ARE YOU before entering into the classroom.
· You may, subject to your availability of time and willingness to spare, also follow any textbooks or other relevant reading materials that can as SUPPLEMENT READINGS.
IV. EVALUATION CRITERION

_____________________________________________________________

Grade Component


Component Weight

_____________________________________________________________

· Quizzes (Four or Five Announced or Surprised)
:  20%

· Mid-Term Examination



:  30%

· End-Term Examination



:  40%

· Group/Individual Viva-Voce
 


:  10%









_____________






Total
: 100%

_____________________________________________________________

· There could be minor change in the evaluation criterion for any possible inclusion of assignments/work exercises.

· Your reading, grasp, application and appreciation of the subject will be tested in the Quizzes, Mid-Term and End-Term.
V. DISCIPLINE

· Discipline is an important component in successfully conducting any classroom teaching. Therefore, in addition to SEVERE REPRIMAND, Policy of Plagiarism in the Students Manual of Policies will be STRICTLY ADHERED.

VI. ATTENDANCE

· As institute’s rule demands attendance is COMPULSORY. In addition to Attendance Policy in Students Manual of Policies, I will have MY OWN DISCRITION of either appropriate grade cut or disallowing you in attending subsequent microeconomic classes.

VII. SMOOTH FLOW IN CLASSROOM

· Some of you may have varied interest, for instance, some may have a natural inclination towards THEORETICAL UNDERSTANDING or some may have an interest in MORE APPLIED. However, a GENERAL SESSION, may not find time to address SPECIFIC INTERESTS.

· Please keep in mind that ENGAGING general session for your own benefit might eventually turn out to be a COMMON LOSS for the CLASS as a whole.

· Therefore, for such SPECIFIC interests of yours, you are HIGHLY ENCOURAGED to interact AFTER the class hours PROVIDED that:

· You have done a GOOD PREREADING yet FAIL to UNDERSTAND

· Your ENQUIRY goes BEYOND THE PURVIEW OF classroom discussion but falls in the scope of microeconomics

· You have CLEAR QUESTIONS in your mind

VIII. COURSE CONTENT & SESSION PLAN

1. AN INTRODUCTION TO MICROECONOMICS



1 Lecture

· Economic Environment

· A Perspective on Microeconomics

· Positive Versus Normative Economics

2. DEMAND ANALYSIS FOR DECISION MAKING



6 Lectures

· Background of Demand

· Utility Analysis, and Consumer’s Choice and Equilibrium

· Demand: Law, Determinants and Elasticities

· Demand and Supply Equilibrium

· Demand Estimation and Forecasting

· Prof. P Mishra, will be requested taking a session on Demand Forecasting 

3. PRODUCTION ANALYSIS






4 Lectures

· Laws of Returns and Returns to Scale

· Empirical Production Function

· Producers’ Equilibrium

4. COST ANALYSIS







3 Lectures

· Short- and Long- Run cost Functions

· Economies and Diseconomies of Scale

5. BREAKEVEN ANALYSIS






1 Lectures

6. PRICING









5 Lectures

· Pricing Strategies

· Pricing Under Different Market Structure

· Perfect Competition

· Monopoly

· Monopolistic Competition

· Oligopoly

IX. BASIC REFERENCE

1. Dominick Salvatore (2001), MANAGERIAL ECONOMICS, South-Western College Publishing

2. Hal R. Varian (1996), INTERMEDIATE MICROECONOMICS, Affiliated East-West Press, W.W. Norton & Company, Fourth Edition

3. A Koutsoyiannis (1994), Modern Microeconomics, ELBS with Macmillan

4. Evan J Douglas (1979), MANAGERIAL ECONOMICS, Prentice-Hall Inc

5. Robert Frank (1991), MICROECONOMICS AND BEHAVIOR, McGraw-Hill International Editions

X. SUPPLEMENTARY REFERENCE

1. Samuelson and Nordhaus

2. Michael Veseth

3. Edwin Mansfield

4. Davis and Chang

5. Henderson and Quandt

6. Peterson and Lewis

XI. CONTACT

· My office room number is 210. My phone extension number is 108 (office) and 272 (residence). My e-mail: trao@ximb.ac.in.

· My secretary is Premananda Bhuyan. His phone extension number is 242
***************************************************************
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