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COURSE OUTLINE


Course Overview:

Media spends are one of the major investments that marketers undertake to communicate with its target audience and build brands in the perceptual mindspace of the consumer. It is imperative for management students to develop a basic understanding of the concepts so as to deal efficiently with challenges in media management and be an effective custodian of marketing spends.

Course Objective:

The course aims at developing a basic understanding of the concepts of Media Planning and understanding various mass media format prevalent in India. This would include a complete understanding of the audience measurement databases used by media planners and buyers in the industry and their application in Media Planning and Buying.

Session I & II
Introduction to Media – A delivery system
Introduction to Mass Media
Role of Media Planning
Use of emediaplan.com to identify various media vehicles

Session III
Media Mathematics
CPT(Cost per thousand)
Ratings, Share, HUT's, PUT's
GRP's, TRP's

Session IV
Exercises on Media Maths
Profiling Print Media Vehicles
Reach and Frequency
Cost Per Thousand
Use of emediaplan.com to calculate reach and CPT for various media vehicles

Session V
Media Audience Definitions
Audience Analysis
Print and Television
Audience measurement databases

Session VI
How to evaluate and select Media Vehicles
Target Reach and Cost Efficiency
Ad. Positions within media
Media Buying

Session VII -VIII
Marketing Strategy and Media Planning
Situation Analysis
Competitive Media Expenditure Analysis
Who, Where and When to target

Session IX
Media Strategies and constructing a media plan
Target Audience
Geographic Objective
Scheduling bjective

Session X
End Term Exam
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