PGP II (2002 - 2004)


CONSUMER BEHAVIOUR
COURSE INSTRUCTOR 
PROF M N TRIPATHI

OBJECTIVE

The study of consumer behaviour is required to build a conceptual framework to understand and permit implementation of Consumer Behaviour principles to marketing strategies. It is the study on consumers in their process of searching, purchasing, using and evaluating products, services and ideas which they expect would satisfy their needs. It is interdisciplinary and is based on concepts and theories from diverse fields like psychology, sociology, cultural, anthropology and economics.


METHODOLOGY

The course shall consist of 20 classes of 90 min duration. It shall consist of lectures, case - discussions and project assignments.


COURSE CONTENT
· Introduction and Overview 

· Consumer Decision Processes 

· Psychological Processes 

· Environmental Influences 

· Marketing Strategies and Ethical Responsibility 

· Individual Differences 

· Communication Processes 

· Case Discussions

EVALUATION
	CLASS PARTICIPATION 
	15%

	2 QUIZZES 
	30% (15% EACH)

	END - TERM 
	35%

	GROUP ASSIGNMENT 
	20%



No prior notice shall be given for the quizzes. Those who miss the quiz may not get a make - up quiz later on.

RECOMMENDED TEXT
	Consumer Behaviour 
	Schiffman and Kanuk
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	Consumer Behaviour and Marketing Action 
	Henry Assael

	Consumer Behaviour 
	Runyon and Stewart

	Consumer Behaviour 

The Hidden Persuaders 
	Engel, Blackwell and Miniard

Vance Packard




Journals

Journal of Marketing
Journal of Marketing Research
Psychology and Marketing
Journal of Consumer Marketing
Journal of Consumer Psychology
