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1.
Objectives 

1. Providing a basic toolkit which would be necessary for decision making.

2. Developing students’ diagnostic and analytical skills through realistic cases and problems.

3. Developing their ability to measure and judge quantities.

4. Providing a statistical base for carrying out Production, Marketing, Financial, Personnel and General Management  functions effectively.  

2.
Contents 


2.1.
Basic Mathematical Concepts. 

2.2. Descriptive Statistics.

2.3. Probability. 

2.4. Probability Distributions. 

2.5. Sampling .

2.6. Estimation.

2.7. Simple Regression.

2.8. Testing of Hypothesis.

2.9. Decision Theory. 

3.
Methodology 

The first ten sessions are through lectures covering all the topics. The next five sessions involve SPSS  packages through Windows. The last five sessions are for further computer exercises and case discussions by Groups. 

4.
Components of Evaluation 


4.1.
Group Assignment

20%


4.2.
Mid-Term Exam

30%


4.3.
End-Term Exam

50%

(Surprise Quizzes will be taken if necessary. The marks allotted to these Quizzes will be adjusted from the above components.)

5.
Consultation

Between 5.15 p.m. and 5.45 p.m. on class days. 

6.
Reference Books
6.1. Levin Richard I :  Statistics for Management.

6.2. Levin and Rubin; Statistics for Management.

6.3. Levin, Kirkpatrick and Rubin; Quantitative Approaches to Management.

6.4. Feller W.; Introduction to Probability Theory and its Applications, Vol.-I.

6.5. Sobol M.G. and Starr MK; Statistics for business and Economics. 

6.6. Speigal (Shaum’s Outline Series), Statistics.

6.7. SPSS Packages through Windows. 

