Instructor: Amar KJR Nayak

Xavier Institute of Management

	Session


	Topic

	Module 1: Understanding Methodology



	1
	Introduction to Research Methodology

	2
	Scientific Paradigms

	3
	Structuralism

	4
	Functionalism

	5
	Marx & Scientific Inquiry

	6
	Ethnography 

	7
	Historical Method 

	8
	Case Method

	9
	Survey Method 

	10
	Instrument Development

	Module 2: Statistical Techniques   



	11
	Revision of Basic Statistical Tools

	12
	Regression Analysis

	13
	Analysis of Variance

	14
	Multivariate Analysis of Variance

	15 
	Data Reduction: Factor Analysis 

	16
	Classify: Cluster Analysis

	17
	Scaling: Multidimensional Analysis

	18
	Time Series

	

	19 & 20
	Project presentations on data reduction & classification


Social Research Method

PGP I: 2004-06

Course Outline & Session Plan

Reference Books (these are not text books):

1. Business Research Methods, Cooper Schindler, Tata McGraw Hill 

2. Statistical Methods for Management, Levin & Rubin, Prentice-Hall

3. Basic Econometrics, Damodar N Gujarati, McGraw Hill

4. Research for Marketing Decisions, Paul Green, Donald S Tull, & Gerald Albaum

5. Multivariate Data Analysis, Hair, Anderson, Tatham & Black

There are many other books in the library that may be used for reference purpose.  

Software: SPSS

Evaluation Method: 

	Components
	Marks
	Areas
	Feedback on Assignments & tests 

	Class Preparedness
	10
	During Module 1 & 2 
	After every 5 sessions

	Assignment I 
	20
	Module 1 
	End of Module 1

	Mid-Term Exam
	25
	Module 1
	After the Mid-term exam

	Assignment II
	20
	Module 2
	After Module 2 

	End-Term Exam
	25
	Module 2
	After End-term exam


Assignment 1: The assignment should be typed with a font size of 12 with single space and it should not exceed 2 pages in length. Most importantly, the Assignment on each topic must cover the following three features on each of the research approach / technique. 

1. Key Features 

2. Application 

3. Limitations 

Assignment 2: This assignment will be a research project on any one of the multivariate statistical techniques of inquiry.

Groups: Each group shall consist of 3 participants. It is advised that the students form groups based on their functional areas of interest (like Marketing, Finance, HR, Operations, Systems, GM, etc.). Forming groups based on specialization will students to apply the methodological techniques in their respective subjects of interest. Each group should submit its group list to the instructor by the end of the 2nd session, failing which the instructor will randomly form the groups. 

Caution:

Any Assignment with text material that is cut and pasted from any secondary source in the report or copied from each other will be scrapped from evaluation and the report will be 

awarded zero mark.

