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Course Description

A systematic investigation designed to develop or contribute to generalizable knowledge can be broadly termed as research. It extends human knowledge beyond what is already known. Along with what topic is being studied, the value of the research also depends on how well it is designed and done. Systematic process of research involves a scientific method where the researcher has to follow certain logical steps in orderly fashion. These steps are: understanding research problem, reviewing literature, creating hypothesis, collecting data, analyzing it, drawing conclusion, making implicative recommendations etc. Based on research design, we can classify research as exploratory, descriptive and experimental. Exploratory studies are flexible in their approach and loosely structured; whereas Experimental method is highly precise and is appropriate when researcher is interested in cause-and-effect relationship. Descriptive research methodology is more structured and formal in nature compared to exploratory study, but relatively less precise compared to experimental study. The objective of descriptive studies is to provide a comprehensive and detailed explanation of the phenomena under study. Here the researcher has clearly stated hypotheses or investigative questions and collects data from a representative sample of the population. A descriptive study generates data on who, what, when, where, why and how of a topic. Datacollection is either done through asking questions fromindividuals in the situation (through questionnaires orinterviews) or by observation. Descriptive research can be a cross-sectional design or a longitudinal design. 

Objective:

This course will introduce students to the fundamentals of descriptive research methodology,including research designs, hypothesis testing, sampling methods, measurements and scales, questionnaire design, data preparation, and observational research.
Student Learning Outcomes
The students will: 
· Be able tounderstand the characteristics, importance, stages and steps in formal research methods. 
· Be able to form a broad view about hypothesis formulation. 
· Be able to design instruments for data collection. 
· Be able tounderstand the meaning of sampling design and doing it for their research.
· Be able to understand application of scales to measure variables.

· Be able to prepare their collected data for research analysis. 

· Be able to have an overview about observational research. 

Required Text Books and Reading Materials
· Cooper, D.R., Schindler, P.S. and Sharma, J.K. (2015).Business Research Methods, New Delhi: McGraw Hill Education, India, 11thEdn. (BRM)

· Chawla, D. and Sondhi, N. (2015). Research Methodology: Concepts and Cases, New Delhi: Vikas Publishing House, India. (RMCC) 

· Students can read dissertations of other universities. 

Research Articles:
· LeBlond, D. (2009). Understanding Hypothesis Testing Using Probability Distributions, Journal of Validation Technology, 15(1), 45-61. (S-2)*
· Nielsen, B.B. (2014).Construct measurement in management research: The importance of match between levels of theory and measurement, Journal of Business Research, 67, 403–406. (S-3)*
· Churchill, Gilbert A., Jr. (1992). Better Measurement Practices Are Critical to Better understanding of sales management issues, The Journal of Personal Selling & Sales Management, 12(2), 73-80. (S-3)*
· King, M.F. & Bruner, G.C. (2000). Social desirability bias: A neglected aspect of validity testing, Psychology & Marketing, 17(2), 79-103. (S-3)
· Ali, A.M. &Yusof, H. (2011). Quality in Qualitative Studies: The Case of Validity, Reliability and Generalizability, Issues in Social and Environmental Accounting, 5(1/2),25-64. (S-3)

· McKinnon, J. (1988). Reliability and Validity in Field Research: Some Strategies and Tactics, Accounting, Auditing & Accountability Journal, 1(1), 34-54. (S-3)

· Baker, M.J. (2003). Data Collection-Questionnaire Design, The Marketing Review, 3, 343-370. (S-4)
· Synodinos, N.E. (2003). The “art” of questionnaire construction: some important considerations for manufacturing studies, Integrated Manufacturing Systems, 14(3), 221-237. (S-4)

· Rowley, J. (2014). Designing and using research questionnaires, Management Research Review, 37(3), 308-330. (S-4)

· Rowley, J. (2012). Conducting research interviews, Management Research Review, 35(3/4), 260–271. (S-4)

· Mann, C.J. (2012).Observational research methods - Cohort studies, cross sectional studies, and case-control studies, African Journal of Emergency Medicine, 2, 38–46. (S-6)

· Hamlin, R.P. (2003). Induction, deduction and the pig headed decision maker: why we should learn to love them all, The Marketing Review, 3, 329-341.

· Hackett, G. (1981). Survey Research Methods, The Personnel and Guidance Journal, 59(9), 599-604. 

Note: * The session in which the article can be referred. [S = Session]
Tentative Session Plan

	Session Number
	Topics/Activities

	1 
	Introduction to Descriptive Research

	2
	Hypothesis and its Tests

	3
	Measurement and Scales

Reliability and Validity Issues in Research

	4
	Questionnaire and Instruments

	5
	Design of Sample Survey

Data Preparation and Description

	6
	Observational Research

	7
	Research Presentation: Designing a descriptive research 


Evaluation
	Components
	Weightage (in %)

	Individual Research Presentation
	30

	Group Assignment Submission
	30

	End-Term Exam (Part of Comprehensive exam, to be conducted after the end of two modules)
	40

	Total
	100
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