Strategic Brand Management
Marketing Strategy with the specific subject of Brand Management

(This would include a reference to Product Management, as the Brand idea has to be delivered thru a "Product/Service" that defines the consumer experience.)
Prof. Atul Tandan

The suggested session plan is as follows :

 

Session 1 : Exploring the idea and concept of Brand Strategy and its fit with Marketing Strategy.

 

Session 2 : Diversity in Brand Culture and its impact on Brand Strategy

 

Session 3 : New dimensions in Brand Communications : Brand Design, Brand Sense and Brand Ecology

 

Session 4 : Corporate Strategy and its impact on Marketing/Branding Strategies

 

Session 5 : Case Study : Kurlon Ltd. (learning objective : product differentiation and branding)

 

Session 6 : Case Study : Ambassador Torchlights (learning objective : growth strategies and branding)

 

